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What is BUSINESSEUROPE?

BUSINESSEUROPE
H [ N

= 41 members
(national industrial
and employers’
federations) in 35
countries

= Representative of
more than 20 million
small, medium and
large companies

= A Social Partner

Mission

v" Actively promote
and represent
business in Europe

v' Advocate a
favorable and
competitive
business
environmentto
foster sustainable
economic growth

Purpose

v Influence EU
policies to create
a business-
friendly
environment
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BUSINESSEUROPE priorities for the EU Single Market

More integrated European single market for services
 Create atrue digital single marketin the EU
 European framework for financial markets

* |Improve goods circulation

* Increase cross-border opportunities for companies

« Complete trans-European networks

 Liberalize network industries

Fair and open public procurement

o
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EU single market topics with
International relevance

Digital single market

« Key for Europe’ s global competitiveness

 Need to encourage investment and promote European players

Revision of the Standardization Package

o Standards are essential for European global competitiveness

« Achieve global market access with ‘one standard, one test, accepted
everywhere’

e Standards should be market-driven, voluntary and international

EU and third countries procurement markets

« Alevel playing field is needed

« EU companies need fair trading conditions with their non-EU counterparts
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Presenter
Presentation Notes
On the digital single market: there is a global competitiveness aspect that relates to the need for Europe to maintain a competitive edge in relation to other economic regions. In the areas of e-commerce and online sales the EU is already behind US and Asia.  
The European Digital Agenda, launched in 2010 by the European Commission, needs to create a framework that enables European players to grow in a wider market. It also must ensure a stable and consistent regulatory framework that encourages investment in Europe. 

On the Standardisation Package: Most formal standardisation takes place at the international level these days. 
BUSINESSEUROPE supports the Commission’s proposed action in this area to continue to promote the enhanced convergence to international standards and the use of voluntary standards in regulation.

On third country access to EU public procurement markets and vice-versa: EU public procurement markets are among the most open in the world. However, we have some concerns about the many restrictive public procurement practices in external markets that exclude EU companies. 
(For BUSINESSEUROPE, it is necessary to strengthen the EU’s leverage in procurement negotiations and international trade agreeements).


Trade between Australia and the EU

EU - Australia’ s 3" largest trading partner

EU - Firms have invested in total 136 B AUSD in Australian economy, directly creating 500
000 jobs and indirectly(1.6 Million)*

EU - Home to consumers equaling US, Canada, Japan*
EU - Relative improvements of APAC/AUS is not a zero-sum-game*
Trade relations could be strengthened by:

v conclusion of an ambitious and comprehensive DOHA deal
v’ strategic discussion on mining and raw materials supply
v Australia to join WTO government procurement agreement

v' Australiato address market access barriers identified by EU

* Source: José Manuel Barroso, Sydney 6 September 2011
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Presenter
Presentation Notes
The EU is Australia's third largest trading partner after China and Japan in 2010, a key export market. Australia is the EU’s 17th major trade partner (2010). Trade between the two economies has been growing steadily; this trend was reversed in 2009 due to the global economic crisis. 
(background info: Australia's total exports are dominated by mineral commodities (fuels and mining products) and agricultural products. Australia is the permanent chair of the Cairns Group which lobbies internationally for greater liberalisation of agricultural trade). 

Trade in goods: EU exports to Australia 2010: €26.7 bn. EU imports from Australia 2010: €9.8 bn

Australian exports to the EU are mainly agricultural products (notably wine), but also mineral and energy commodities (non-monetary gold, coal, iron), and machinery and transport material, chemical products, wool and textiles. EU products exported to Australia comprise mostly medicaments, motor vehicles, machinery and telecommunication equipment.

Trade in services: EU commercial services exports to Australia 2009: €11.8 bn. Imports from Australia were €6.2 bn in 2009.

BUSINESSEUROPE’s global trade objectives:

- Conclusion ambitious and comprehensive Doha deal
- Far-reaching bilateral free trade agreements (e.g. India, Ukraine, Canada)
- G8/G20 to support open trade and investment regime world-wide
- Undistorted trade in raw materials
 
What do we want from Australia in particular to further improve trade relations?

- Support for Doha deal
- Australia and EU to have strategic discussion on supply of non-energy raw materials (e.g. Iron, nickel and zinc)
- Australia to join the WTO government procurement agreement
- Australia should address market access barriers identified by the EU (see document at annex for examples of identified barriers)



Ericsson— a global company

» Global leader In the ICT industry

* Presence in more than.180:countries
» Sales 28 hillion USD; of which

- APAC 24% (US 23%,: EU:22%)

* 98,000 employees, of which:
- 50,000 in Services
- 22,000 in R&D



Presenter
Presentation Notes
Key messages: 
Choosing Ericsson means partnering with the technology and business leader, with a vast knowledge about consumer needs which forms the basis of our prime offerings within our four focus areas: Broadband, Multimedia, and Telecom Services.
************************************************
Slide owner: GF Sales & Marketing/Tactical Marketing
Supporting presentation: Market & Industry Trends
Latest update: Nov, 2009 	Best before: Feb 2010
Recommended target group: Operators/Service Providers – financial, marketing; regulators; analysts; media
************************************************
More information
Broadband Everywhere: Broadband is becoming a natural part of daily life, and we are moving towards a world where people access their broadband applications and content from any device, anywhere - at home, at work or on the move. Internet, broadband, IP and mobility solutions have opened up new ways of working and of making business for professionals. Harnessing the power of the low-income segment and lowering the entry barriers for low-income users.
Multimedia: Consumers increasingly expect immediate and easy access to all their media, communication services and communities at any time and place, and on any device. A new business eco-system is forming, with new opportunities and changing roles for operators, internet players and media companies. �Telecom services: Operators face the challenge of managing their network costs more efficiently while launching new, revenue-generating services and technology solutions quickly. In this market situation, focus is shifting more and more towards differentiation and business growth. Managed Services / Maximizing the benefits of local presence and global strength

NOTE: Telecom expansion is now a part of the Broadband Everywhere focus area: To create sustainable economic growth in developing regions, the business must be profitable for all stakeholders as well as enabling improved quality of life for the consumer. Utilizing yesterday’s approach when targeting the bottom of income pyramid will only deliver marginal growth with reduced profits. Future business opportunities are partly beyond the traditional operator market, and a focus on individual income growth is the key to success.







Ericsson— driving innovation

o Strong R&D commitment
(4.2 billion USD, 15 % of sales)
 More than 1 out of 5 employees In

R&D (22,000) > 500 patents
o ] filed each year
¢ SUCCGSSfU"y dI‘IVIng IndUStI‘y >27,000 granted patents

worldwide

Standards Leading holder of
(GSM, WCDMA, HSPA, LTE) SIS el HTE
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Presenter
Presentation Notes
Ericsson put 15% of it´s turnover into research. Ericsson is looking for long term solutions to enhance quality of life and improve resource efficiency: 

3G development for over a decade
Unquestionable leader holding patents covering UMTS/WCDMA
More than 15,000 granted patents worldwide
Approx. 1000 patent applications filed each year (in average) [97-98; 1200, 1999; 1400, 2000; 1300, 2001; 1100; 2002; 600, 2003; 500, 2004; forecast 550]
Any company using technology included in the leading standards requires a license from Ericsson

Driving Standards:�Ericsson is committed to open standards. We have been a strong driver in major standardization forums for many years, through all generations of mobile technology. Ericsson is a member of for example 3GPP (Third Generation Partnership Project, WCDMA/UMTS, EDGE), 3GPP2 (Third Generation Partnership 2, CDMA), Liberty Alliance IETF (Internet Engineering Task Force) and OMA (Open Mobile Alliance).

While driving industry standards forward Ericsson also promotes openness. Within the leading 3G standards existing today (WCDMA and CDAM 2000) Ericsson is the only player in the world who can offer both technologies. In addition to these are built on the same platform.


Broadband benefits society
Individuals, businesses, & governments

INDUSTRIAL
GROWTH

SUSTAINABLE
SOCIETY

SECURITY AND

PERSONAL SAFETY

EFFICIENCY

NEW BUSINESS
OPPORTUNITIES
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Presenter
Presentation Notes
Key messages: 
Communication results is great improvements in quality of life and brings key benefits to society
************************************************
Slide owner: BNET Marketing
Supporting presentation: Market & Industry Trends
Latest update: Apr, 2009 	Best before: Feb 2010
Recommended target group: operator/SP - marketing, financial, technical; analysts; regulators.
************************************************
More information
Key messages: Broadband benefits society – individuals, enterprises and governments
 Examples:
Industrial growth: 
Broadband helps countries to grow both when it comes to growing GDP and increase the number of jobs. (Example: 2 million new jobs in California and GDP increase of 376 BUSD)
Sustainable society: 
With Broadband, people can both live and work where they want, reducing urbanization and travel. 
Government efficiency: 
Healthcare and tele-medicine. Better education.
e-Taxing and e-Declaration saves time, money and the environment. 
Enterprise efficiency: 
In the same way (as governments), enterprises use broadband to increase their efficiency by instant access to information, sharing information, optimizing travel routes, access everywhere to company database, email.
New business opportunities
It also enables new business opportunities, such as eCommerce, digital distribution, internet advertising and the virtual world economy (e.g. selling a training session for someone’s virtual pony or selling a virtual island)
Personal efficiency: 
Finding information, connect everywhere, ”running errands on the web”. The borders between working life and social life are becoming less distinct. 
Social: 
Social communities like Facebook, MySpace and Flickr. Staying in touch and having a flavorsome communication with videoconferencing. 
Entertainment: 
Gaming, downloading of photos, videos and music. 

Please find many more examples in the ”BB benefits Society” Facts & figures report on BBE homepage: http://internal.ericsson.com/page/hub_inside/sales/marketing/marketing_focus/broadband/marketing_theme/internal/education_knowledge_transfer.jsp and http://anon.ericsson.se/eridoc/component/eriurl?docno=EAB-09:020748Uen&objectId=09004cff83141e2b&action=approved&format=msw8



The effect of infrastructure investments
IS a complex web of interdependent variables

Broadband / lllustrative and simplified /
investments
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Presentation Notes
The impact of BB investment and the use BB services, on society is an complex matter because:

The complexity of linkages (arrows in the graph) between different factors and processes
This complexity is covered in different economic models based on empirical evidence and economic theory
Feedback loops between factors (e.g.. effects are not uni-directional)
Mix of positive and negative impacts that have to be “netted” out

In more simplified terms the key impacts of BB investments are:
Job creation
Increased private sector efficiency/productivity
Increased public sector efficiency/productivity
Increased knowledge intensity (tedious tasks are automated)
Reduced costs (private and public)

Ericsson consulted with ADL to review  (120 existing economic studies /academic and business studies) and the two key  findings are: (next slide)


Economic effects summary

Study results vary due to differences between countries and research methods.

GDP effect from broadband investments

(% of GDP per 10 percentage points increasein broadband penetration)

Net job creation effect from broadband investments
(jobs created per 1000 additional broadband users)
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Addressing The climate challenge — key
role for ICT

o ICT = 2% of global
CO,

mldﬁ

Our focus to reduce our own
footprint

INCREMENTAL AND THANSFORMATIVE CHANGE

 ICT key to reduce 98%
Our focus on enabling solutions |
o o=l
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Presenter
Presentation Notes
Key message: ICT sector is responsible of only 2% of global CO2 emissions, but can help sustantially to reduce the other 98%.
************************************************
The trend for Information and Communications Technology (ICT) to become ‘greener’ over time is well established – it has a proven track record of ever-improving performance and efficiency -. ICT’s share of world economy is about 7% (Revenues/GDP) but it ”only” stands for 2% of global CO2 emissions, giving industry world-class carbon productivity rate compared to ’dirty’ industries such as mining and energy. There is however the need to continue reducing our own sector CO2 emissions, as the carbon footprint of the ICT industry is estimated to double over the next 5-10 years. 

But perhaps, the greatest contribution ICT can make to sustainability is through the reduction it can enable in the 98% of global CO2 emissions attributable to non-ICT sectors. 

Let’s focus first on the 2%, and analyze how Ericsson is reducing its own carbon footprint.

Note: ”Graph1” Source is IPCC (Intergovernmental Panel on Climate Change), established by the World Meteorological Organization (WMO) and the United Nations Environment Program (UNEP).
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Towards the networked society

Billion
50 : THINGS

PEOPLE 5b.

PLACES 1Db.

1875 1900 1925 1950 1975 2000 2025

Source: Ericsson
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THINGS WE THINK

By 2020, everything
that benefits from a
network connection
will be connected.




Technologies for
The networked society
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The Networked Society

(Eﬁ INTERACTING &

g,; HEALTHCARE

COLLABORATION

®

INTEGRITY

I
EDUCATION TRANSPORT &

LOGISTICS
e

SECURITY & o
SAFETY INTERACTION UTILITIES

LEARNING INFRASTRUCTURE TRUST
>

COMMERCE

GOVERNMENT

SOCIALIZING

i &

INNOVATION
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Presenter
Presentation Notes
Mobility, BB and cloud is not enough. There is a need for contextual information to make it relevant for the user, organization or “machine”.
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